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Common Sense​ CEO James P. Steyer  
Calls on Media Leaders to  

Refuse Juul/E-cigarette Advertisements 
 

James P. Steyer, founder & CEO of Common Sense, the national nonprofit organization that 
advocates for children’s well-being in the digital age, sent the following letter to the leadership of 
major media outlets, asking them to ​follow the lead of CNN ​and immediately refuse to accept 
advertising from Juul and other e-cigarette makers. Common Sense recently ​launched a national 
campaign​ to protect kids from Big Tobacco's e-cigarettes. 
 
 
CC (among others): 
 
Robert Bakish, ​President & CEO, Viacom 
Mary Berner, ​President & CEO, Cumulus Media 
Richard Bressler, ​President, COO & CFO, 
iHeartRadio 
Stephen Burke, ​CEO, NBCUniversal 
Jack Dorsey, ​CEO, Twitter 
Craig Forman, ​President & CEO, McClatchy 
Company 
Joseph Ianniello, ​President & Interim CEO, CBS 
Corporation 
Robert Iger, ​CEO, Walt Disney Co. 
William Lewis, ​CEO, Dow Jones & Co. / The 
Wall Street Journal 
Adam Mosseri, ​CEO, Instagram 
Lachlan Murdoch, ​CEO, Fox Corporation 
Bill Nagel, ​CEO, San Francisco Chronicle 
Norman Pearlstine, ​Executive Editor, The Los 
Angeles Times 
 

 
Sundar Pichai, ​CEO, Google 
James Pitaro, ​CEO, ESPN 
Robert Pittman, ​Chairman, CEO, iHeartRadio  
Gary Pruitt, ​President & CEO, Associated Press 
Peter Rice, ​Chairman, Walt Disney Television 
and Co-Chair, Disney Media Networks 
Brian Roberts, ​Chairman & CEO, Comcast 
Suzanne Scott, ​CEO, Fox News 
James Smith, ​CEO, Reuters 
Evan Spiegel, ​CEO, Snapchat 
Patrick Steel, ​CEO, Politico 
Sheryl Sandberg, ​COO, Facebook 
Mark Thompson, ​President & CEO, The New 
York Times 
Jim VandeHei, ​CEO, Axios 
Susan Wojcicki, ​CEO, YouTube 
Mark Zuckerberg, ​CEO, Facebook 
 
 

 

https://www.thedailybeast.com/cnn-to-drop-juul-other-vaping-product-ads?utm_source=CNN+Media%3A+Reliable+Sources&utm_campaign=c71e9a02b1-EMAIL_CAMPAIGN_2018_09_11_04_47_COPY_01&utm_medium=email&utm_term=0_e95cdc16a9-c71e9a02b1-82007285
https://www.commonsensemedia.org/about-us/news/press-releases/common-sense-launches-national-campaign-to-protect-kids-from-big
https://www.commonsensemedia.org/about-us/news/press-releases/common-sense-launches-national-campaign-to-protect-kids-from-big
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James P. Steyer 
Founder and CEO 

September 18, 2019 
 
Dear [NAME]: 
 
I am writing to you today about a very important subject that is 
impacting kids, teens and families across the United States. I am 
doing this in my capacity as the founder and CEO of Common Sense 
Media, but also as the father of four children who have been 
directly impacted by this issue. 
 
With a multi-million dollar, massive advertising campaign as well as 
kid-friendly flavors, Juul and the e-cigarette industry have created 
a new epidemic of nicotine addiction in this country—hooking kids 
on vaping and e-cigarettes. As you may know, the Centers for 
Disease Control and Prevention (CDC) has recently advised people 
to ​avoid vaping​ altogether, and the Food and Drug Administration 
(FDA)  has recently ​admonished Juul​ for their continually deceptive 
advertising.  
 
We believe that CNN and its CEO, Jeff Zucker, did absolutely the 
correct thing for America’s kids and families last week in ​refusing to 
accept ads​ from the makers of e-cigarettes. Now, you and your 
company have the chance to do the same and make an important, 
positive statement on behalf of America’s kids and families. 
 
As I write this letter, manipulative ads from Juul and other 
e-cigarette companies continue to proliferate on major TV 
networks, online platforms and in newspapers and on radio. In 
addition, in what appears to be an attempt to influence new public 
policies and to evade required campaign finance disclosure, the ads 
from Juul and others have particularly targeted political outlets. 
For example, they have advertised repeatedly in Politico and Axios, 
as well as in the San Francisco Chronicle and local Bay Area 
television stations, in order to influence consumers where a 
Juul-funded initiative is on the ballot. 
 

https://www.cdc.gov/tobacco/basic_information/e-cigarettes/severe-lung-disease.html
https://www.washingtonpost.com/health/2019/09/09/fda-bashes-juul-illegally-marketing-vaping-products-less-harmful-than-cigarettes/
https://www.thedailybeast.com/cnn-to-drop-juul-other-vaping-product-ads?utm_source=CNN+Media%3A+Reliable+Sources&utm_campaign=c71e9a02b1-EMAIL_CAMPAIGN_2018_09_11_04_47_COPY_01&utm_medium=email&utm_term=0_e95cdc16a9-c71e9a02b1-82007285
https://www.thedailybeast.com/cnn-to-drop-juul-other-vaping-product-ads?utm_source=CNN+Media%3A+Reliable+Sources&utm_campaign=c71e9a02b1-EMAIL_CAMPAIGN_2018_09_11_04_47_COPY_01&utm_medium=email&utm_term=0_e95cdc16a9-c71e9a02b1-82007285


 
We know that you care deeply about kids and families both 
personally and professionally, and we believe that banning these 
ads is an area where we can and should work closely together. If we 
do so, we can help ensure that Juul and the e-cigarette companies 
will not able to addict a new generation of American youth.  
 
With that in mind, I am writing to ask you personally to consider 
joining CNN, and hopefully other major media companies, in 
rejecting Juul and e-cigarette advertisements from appearing on 
your platforms. That will represent a truly important statement 
that you can make on behalf of America’s kids and families. 
 
Thanks very much for your prompt attention and consideration, 
and we look forward to working with you on this important issue. 
 
Best regards,     

 
James P. Steyer   
 
 
 
 
 
 
 
 
 
 
 
 
 

   



 
 
 
About Common Sense 
Common Sense is the nation's leading nonprofit organization dedicated to improving the 
lives of kids and families by providing the trustworthy information, education, and 
independent voice they need to thrive in the 21st century. Learn more at 
commonsense.org​. 

### 
 
 
Press contacts​: 
Lisa Cohen 
lisa@lisacohen.org 
(310) 395-2544  
 
Stephanie Ong 
song@commonsense.org 
(415) 786-5568 
 
Tanya Schevitz  
tschevitz@commonsense.org   
(415) 298-5532 
 
 
 

 

https://commonsense.org/
mailto:song@commonsense.org

