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New data published by researchers a�liated with Johns Hopkins University reveal the extent to which Medicare Part D plans, 
which are privately administered, favor brand drugs over their generic equivalents.

Brand drugs are typically more expensive than generics, but some plans may favor branded drugs because they o�er larger 
rebates — a potential profit source for drug middlemen. To increase generic competition, HHS is considering a ban on rebates 
for Part D drugs.

Drug plans have multiple ways they can favor one product over another. Some products are placed at di�erent tiers of cost 
sharing — a product with favorable tier placement will have lower out-of-pocket costs for patients. 

Drug plans can also subject products to di�erent utilization controls, which place restrictions on patient access. A disfavored 
product has more controls, meaning a patient may need to obtain special permission from their insurer or try other products 
first before being allowed to access their first choice. According to the authors, this kind of favorable treatment is more 
frequently given to brand drugs.
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