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VOTER PERCEPTIONS
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VOTER PRIORITIES:

Political ideology has a significant impact on which issues voters care about most.

Over the next two years, which of the following issues do you think is most important for the President & Congress to address? (Top 3 choices combined)

43% _ Jobs and the economy (total: 44%) _ 43%
21% _ Taxes and spending (total: 34%) _ 43%
51% _ Coronavirus (total: 33%) _ 16%
37 [ Health care (total: 30%) I
19% _ Crime and safety (total: 27%) _ 37%
38% _ Climate change & the environment (total: 25%) - 10%
7% - Immigration (total: 24%) _ 43%

15% Corruption in government (total: 21 %)

24%

4% 29%

National security & foreign policy (total: 20%)

239% Racial equity (total: 13%)

DEM -

13% Transportation & infrastructure (total: | /%)

VOT E RS 4% . Other (total: 4%)

4%

Education (total: 13%)

- GOP

10%

B VOTERS
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CLIMATE CHANGE REMAINS INCREDIBLY POLARIZING:

Nearly half of Dems list it as one of their most urgent concerns. A quarter of Republicans say it’s of no concern.

Which of the following statements regarding the environment and climate change comes CLOSEST to your opinion?

m GOP mIND

m DEM

I | 7
I 3 1%
I, 57

Climate change is one of my most urgent concerns.

Climate change is an importat concern, but other issues require __35% 46%
more immediate action. — poa

- EEZ
I (0%

Climate change is concerning, but we can't do anything about it.

N 5

I 25°-
Climate change is not of concern to me. M | %

B 2%

I o

Taking action to address climate change is harmful. [l 2%
0%
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ECONOMIC GROWTH & CLIMATE SOLUTIONS AREN’T AT ODDS.

Three-quarters (including a 58% of GOP voters) believe we CAN address climate change AND grow our economy simultaneously.

Which statement do you agree with more?

mGOP mIND mDEM

42%

95%
23%

77%
58%

We CAN address climate change and grow our economy at We CANNOT address climate change and grow our economy
the same time by passing policies that create jobs and promote  at the same time by passing policies that create jobs and
clean energy and clean cars. promote clean energy and clean cars.
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VOTERS SEEVALUE IN ALL TYPES OF INFRASTRUCTURE SPENDING.

Republicans are more hesitant to see value in electric infrastructure or supporting the emerging EV sector.
Each of the following are potential investments that our country may make in the relatively near future.

Please indicate whether you think it will have a positive or negative impact on [The economy / the environment / public health]
(Showing net positive — net negative score. The higher the score, the more perceived positive impact)

Total GOP IND DEM

Impact on the ECONOMY 77 76 71 80
Infrastructure:

Repairing and maintaining American = Impact on the ENVIRONMENT 69 69 63 75
roads, bridges and highways |55t on PUBLIC HEALTH 66 60 64 73
. | t on the ECONOMY 58 27 61 87

Electric Infrastructure: " o
Developing and installing electric vehicle = Impact on the ENVIRONMENT 59 31 67 82
charging stations and modiﬁ/ing the electrical grid. Impact on PUBLIC HEALTH 54 32 54 75
| t on the ECONOMY 52 28 54 77

Auto Industry: mpact on e
Supporting the emerging electric vehicle sector Impact on the ENVIRONMENT 56 34 60 75
by investing in materials, parts, and technology. Impact on PUBLIC HEALTH 52 33 56 66
. o t on the ECONOMY 60 46 55 79

Public Transit: "~ " o©
Increase access to low-cost, high-quality, Impact on the ENVIRONMENT 65 49 70 79

zero-emission public transportation options for all. Impact on PUBLIC HEALTH 59 4| 62 74
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PERCEPTIONS OF EVs
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EV KNOWLEDGE DECREASES WITH AGE AND RISES WITH INCOME.

Younger, affluent consumers self-identify knowing more about EVs.

Which of the following best describes your knowledge level regarding electric vehicles?

mTOTAL <$50K HHI m$50-100K HHI ®m>$100K HHI2 18-34 35-44 45-64 W65+

71% P o

60% 59%

54%
51%

49%

49%
46%

40%

30%

27%

Consider myself an expert or follow electric vehicles | know what electric vehicles are but don't know the
closely in the news / read about them. specifics or have never heard of them before.
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TWO-THIRDS HAVE NEVER DRIVEN AN EV BEFORE.

Younger, urban, affluent males are much more likely to have driven an EV before. Political affiliation plays less of a role.

Total

18-34
Urban
35-44

Male
>$100K HHI
Drive Daily
DEM

GOP

IND
Suburban
<$50K HHI
Rural
Female
45-64

65+

1%
24%
23%
20%
17%

21%
16%
13%
1%
8%
6% 9%
6% 9%
7% 9%
6% 7%
4% 10%
2% 3% 9%

Have you driven an electric vehicle before?

Yes, many times Yes, a few times Yes, only once m No

13% 9%
23% 12%

23% 8%

19% 8%

20% 10%

13% 1%

4% 9%

16% 7%

10% 10%
4% 9%
10%
9%
7%
8%
6%
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A NOTICABLE JUMP IN EV REPUTATION INTENSITY

Previous polling measured total “very positive” ratings at about 27%. Most of the lift comes from younger, urban Dems

Total
Urban

DEM

18-34

35-44

Male

Black

>$ 00KHHI
White

IND
<$50K HHI
Suburban
Female
45-64

65+

Rural

GOP

Do you have a positive or negative opinion of electric vehicles?

Very Positive

40%
61%
59%
58%
53%
50%
47%
45%
40%
36%
34%
33%
30%
27%
27%
23%
23%

31%

35%
41%

Somewhat Positive

38%

38%
43%

Somewhat Negative

36%

35%
43%
42%

30%
35%
37%
34%
28%
44%
32%

22%
25%
21%
24%

B Very Negative

15%

13%

16%
14%
15%
14%

6%

% 3

A 3% |

5%
5%
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BIG REPUTATIONAL LIFTSWITH YOUNG, URBAN, DEMS

Reputational lifts may coincide with increased consumer marketing efforts.

78%
74% 72%
68% 66% 7

60%

55% 55% 53% 599
47% 46% 45%

43%

40% 40%

O Improved

B Worsened [HIEY 1% [l -10% [ -11% QU -10% B 110 0% -1 0o B

-16%
-21%

Total | Urban = 18-34  DEM  Black = 3544  Male 0K \whie  <POOK

HHI HHI IND Female = Suburb = 45-64 Rural GOP 65+
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EV’s ARE OFFICIALLY “COOL.”

...is more environmentally friendly
...is "cooler”

...is safer

...is most affordable to maintain
...Is more practical

...is more reliable

...has a greater range

...is more powerful

...is most affordable to purchase

Electric Vehicles B Gas-powered Vehicles
81% 19%
57% 43%
48% 52%

46% 54%

37% 63%

33% 67%

26% 74%

25% 75%

19%



Presenter Notes
Presentation Notes
17
Unofficial tracking from previous research (EVs)
Cooler = +18
Safer = +10
Affordable to maintain = +8
Practical = +8
Reliable = +6
Range = +6
Power = +4
Affordable to purchase = +1
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AGE IS MOST DETERMINING FACTOR IN POTENTIAL PURCHASING

Political party dffiliation and gender also have deeply dffective roles in forecasting potential purchases of EVs.

17%
B not consider 29%

consider
41%
strongly consider S
35%
definitely choose 20%
Total 18-34

28%

37%

35-44

13%

34%

28%

DEM

23%

29%

29%

Male

23%

26%

32%

31%
18%

>100K  IND
HHI

32%

29%

15%

<$50K
HHI

34%

24% .
22% 15%

19%

12% 10% 15% 5o

Female 45-64 GOP 65+
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TOP PURCHASING FACTOR: ENVIRONMENTAL FRIENDLINESS

It's much less about EVs being fast, powerful, or cool.

Why might you choose to purchase or lease an electric vehicle over a gas-powered vehicle?
Because electric vehicles . (top three choices combined)

are environmentally friendly 51%

offer great rebates and incentives 27%

are safe 27%

are reliable 24%

N
w
I

are affordable to own

are convenient 19%

are affordable to purchase 17%

are comfortable 16%
are stylish or cool 15%
are powerful 13%
are fast 8%

none of these 22%
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TOP PURCHASING ROADBLOCKS:

Purchasing cost... range... charging convenience & logistics.

Which of the following give you the most hesitation about
purchasing or leasing an electric vehicle? (top three choices combined)

Too expensive to purchase or lease 47%

Range on one charge is too short 43%

Not enough charging stations in my area 41%

Charging takes too long 34%

Too expensive to maintain 25%

16%

Battery materials could be dangerous

14%

Not appealing

Don't feel comfortable with the technology 14%

Not reliable enough 13%

They rely on materials obtained using unfair labor practices 8%

Not as safe as other vehicles 7%
Not fast or powerful enough 7%
Not American-made 6%

None of these 1%
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COST: A KNOWLEDGE GAP BASED ON IDEOLOGY.

Democrats are nearly twice as likely as Republicans to believe a gas-powered vehicle costs more to drive per mile.

Which do you think costs more to drive per mile?

H Total m GOP m DEM

III III ] |3%

A gas-powered vehicle An electric vehicle They're about the same

6%

26%
23%
20%

| have no idea
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B
EV ADOPTION BENEFITS ENVIRONMENT THE MOST

Voters are less likely to immediately recognize the benefits to safety or to jobs and the economy.

On jobs and the

On the environment On our health On vehicle safety
economy
Total GOP DEM Total GOP DEM Total GOP DEM Total GOP DEM
90% 9
o 87% 83%
6% 69% 71%
61% 59%
i 50%
39% 34%
O Positive Impact

B Negative Impact -15% 1%
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POLICY PERCEPTIONS
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MOST SUPPORT INVESTMENT FOR EV CHARGING NETWORK

Republican voters are the most cautious group when it comes to this type of infrastructure.

Would you support or oppose federal, state and local investment
to expand the network of chargers for electric vehicles?

W Strongly Oppose >% \
10%
9% .
B Somewhat oppose \ 36%
Not sure % 3% 7
) > 89%
69% ) > 72%
Somewhat support 2% 549,
> 46% ’
35% 35%
Strongly support o ) ) )

Total GOP IND DEM
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B
SUPPORT FOR TRANSITIONING PUBLIC TRANSIT VEHICLES

While the most skeptical group, Republican voters are more receptive to this than to building EV charging infrastructure.

Would you support or oppose federal, state and local investment for
transitioning public transportation vehicles from gas-powered vehicles to electric vehicles?

W Strongly Oppose 6% \
9% 10% .
B Somewhat oppose 32%
10%
33% .
Not sure 32%
> 88%
69% 32% 68%
Somewhat support o
51%
37% 36%
Strongly support 18% )

Total GOP IND DEM
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B
TIME TO TRANSITION PUBLIC TRANSPORTATION & DELIVERY VEHICLES. —

Yes, transition to EV fleet ®m No, do not transition to EV fleet

Package delivery trucks 70% 30%

Commuter buses 69% 31%

Postal delivery trucks 68% 32%
School buses 66%
Consumer vehicles 55%
Freght trucks
Construction equipment 48%
Farming equipment
Emergency Response (police, fire, ambulance) 45%

Military vehicles 36% 64%
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POLICY SUMMARY:

Support or oppose

Positive or negative
impact on jobs &

Positive or negative
impact on

this policy? economy? environment and
y: climate change?

Support | Oppose | NeT [ Fostve | Mo | gy | Fore | e | e
Pr9V|de mcent.lves that would reduce the consumer 79% | 14% | 65% | 67% | 11% | 56 | 71% | 7% | 64
price of electric vehicles.
Provide incentives for the electrification of larger o o o o o o o o o

: : . 69% | 24% | 45% | 63% | 14% | 49% | 75% | 8% | 67%

vehicles like trucks, freight trucks and school buses.
Create fede.ral policies Fo encourage domestic 73% | 19% | 5a% | 70% | 12% | 58% | ¢9% | 8% | ¢1%
manufacturing of electric vehicles
Invest in rese.arch and development to hglp drl.ve down 78% | 16% | 62% | 69% | 9% | 60% | 72% | 7% | ¢5%
the cost and increase the range of electric vehicles.
Proylde incentives for b.usmesses to install electric 73% | 19% | 54% | 619% | 12% | 49% | ¢0% | 8% | ¢1%
vehicle chargers on their property.
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POLICY SUMMARY:

Positive or negative
impact on
environment and
climate change?

Positive or negative
impact on jobs &
economy?

Support or oppose
this policy?

Positive Negative Positive Negative
Impact impact impact impact

Provide incentives that would reduce the consumer
) ) . 67% I 1% 71% 7%
price of electric vehicles.

Provide incentives for the electrification of larger o o o o
vehicles like trucks, freight trucks and school buses. 63% 4% 75% 8%

Create fede.ral policies jco encourage domestic 70% 129% £9% 89
manufacturing of electric vehicles

Invest in research and development to help drive down
. P ~P 69% 9% 72% 7%
the cost and increase the range of electric vehicles.

Provide incentives for businesses to install electric
) i 61% 12% 69% 8%
vehicle chargers on their property.
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POLICY FOCUS:

Do you support or oppose

this policy?
B Oppose 14%
24%
Not sure
29%
Somewhat
support
PP 28%
Strongly .
support 70%
50%
35%

Total GOP DEM

Will this policy have a positive or
negative impact on jobs and the

economy?
W Negative impact  [RRRZ
19%
No impact
34%
Somewhat
positive impact 33%
Yery positive 299
impact
49%
34%

22%

Total GOP DEM

Will this policy have a positive or
negative impact on the environment
and climate change?

B Negative
impact

No impact

Somewhat
positive impact

Very positie
impact

33%

39%

Total

13%

32%
28%

56%
25%
GOP DEM
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POLICY FOCUS:

Do you support or oppose
this policy?

B Oppose

24%
Not sure
Somewhat
support 33%
Strongly
support

36%

Total

34%
26%

53%
24%
GOP DEM

Will this policy have a positive or
negative impact on jobs and the

B Negative impact

No impact

Somewhat
positive impact

Very positive
impact

economy?

14%
25%
32%
29%
31%
16%
Total GOP

33%

50%

DEM

Will this policy have a positive or
negative impact on the environment
and climate change?

B Negative
impact

No impact

Somewhat

positive impact

Very positie
impact

16%

26%
34%

64%
26%
GOP DEM
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POLICY FOCUS:

Do you support or oppose
this policy?

B Oppose 19%
34%
Not sure 339%

Somewhat 32%

support
28%
Strongly
support
56%
40%
27%

Total GOP DEM

Will this policy have a positive or
negative impact on jobs and the
economy?

B Negative impact
23%

No impact
34%
Somewhat .
positive impact 32%
Very positive 28%
impact
53%
38%

23%

Total GOP DEM

Will this policy have a positive or
negative impact on the environment
and climate change?

[ 3% |
i
B Negative

impact 18%
No impact 25%
somewhat 29%
positive impact
Very positie 28%
impact
62%
40%
24%

Total GOP DEM
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POLICY FOCUS:

Will this policy have a positive or

DO you Support or Oppose Will this POIIC)’ have a positive or . ) ]
. . ) negative impact on jObS and the negatlve |mpac5t on the environment
this pO|IC)’. economy? and climate change?
I A I B
B Oppose 16% B Negative impact . B Negative ° 13%
18% impact
29%
27%
Not sure No impact No impact 29%
34%
33%
Somewhat Somewhat Somewhat 30%
support positive impact 34% positive impact
35%
Strongly Very positive ~8% Very positie 29%
support 64% impact ° impact
60%
52%
45% 42%
35%
27% °
22% 25%

Total GOP DEM Total GOP DEM Total GOP DEM
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POLICY FOCUS:

Do you support or oppose

B Oppose

Not sure

Somewhat
support

Strongly
support

this policy?

19%
35%
29%

29%

62%

25%

GOP DEM

Will this policy have a positive or
negative impact on jobs and the

No impact

Somewhat
positive impact

Very positive
impact

economy?

B Negative impact [PV
22%

31%

30%

Total

32%
29%

50%
16%
GOP DEM

Will this policy have a positive or
negative impact on the environment
and climate change?

B Negative
impact

No impact

Somewhat
positive impact

Very positie
impact

16%

33%

25%
37%

25%
Total GOP

|07 ]

33%

54%

DEM
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METHODOLOGY:
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QUANTITATIVE: NATIONALVOTER SAMPLE BREAKDOWN: N=1000

(N'= 1000 | Fielded 2-14-22 to 2-22-22 | M.o.E +I- 3.1%)

Male Female
Gender 48% 52%
White Black/AA Hisp/Latinx Other
Ethnicity 13% 7%
18-34 35-44 45-64 65+
Age 22% 27%
<$30K $30K-$49K $50K-$74K $75K-$99K $100K-150K >$ 150K
HH Income 15% 19% 22% 19% 7%
Northeast Midwest South West
Region 20% 23%
Republican Independent Democrat
|deology 36% 26%
Biden Trump Other

2020 Vote 51% 47%
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